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 ABSTRACT: A country’s economy largely depends on the number of new companies 
created each year. The entrepreneur is a person who has an important role in the creation of 
new businesses, and for this he must know all the pros and cons of launching a new product or 
service in the market and need to know how to choose the best business partners. To help 
entrepreneurs meet and exchange ideas with other entrepreneurs, to help them find potential 
investors in various business ideas or just to help them see how other people think, were set up 
business speed- dating in the event called Business Networking, which took place in Oradea 
city. This paper presents the result of a questionnaire that we applied on a number of thirty 
entrepreneurs that participated at the speed-dating meetings from Bihor County and the 
advantages and opportunities of attending such meetings.  
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1. THE ROLE OF ENTREPRENEURS IN ECONOMY 
 
  The quality of management process, the number of new enterprises created, the 
results obtained, the competitiveness of organizations, depend on the qualities and 
skills of managers, entrepreneurs and the percentage of people who have the necessary 
qualities and tend to become managers or entrepreneurs. 
  We all know that entrepreneurs are persons who have possession of a new 
enterprise, or business idea and assume significant accountability for the inherent risks 
and the outcome. Entrepreneurs occupy a central position in a market economy. That’s 
why entrepreneurs represent the economy's engine, activating and stimulating all 
economic activity.  
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  For obtaining an economic success of countries all over the world, it is 
necessary that entrepreneurial instinct is encouraged and rewarded. The prosperity of a 
country can be gained only by rewarding and encouraging entrepreneurial activity 
because it is the entrepreneurs and their businesses that are the critical determinant of 
the level of growth, prosperity, opportunity, and success, in any economy. The most 
entrepreneurs a country have the most successful and dynamic it becomes, that’s why 
they need to be motivated to develop their activities efficiently. Because of their work, 
entrepreneurs are unique because they are able of bringing together the money, 
manufacturing facilities, skilled labor, raw materials and all the things required to 
produce a product or service and they're also capable of controlling and arranging the 
marketing, distribution and sales of that product or service.  
  Other important characteristics of entrepreneurs are: they are future oriented 
and optimistic, they are capable to risk all their resources in order to obtain profit, they 
really believe that success is something possible to meet, they are willing to try many 
different strategies to achieve their goals, they're flexible, fast moving, they 
immediately see a new opportunity and when receiving a new information, they 
quickly try to adapt it for their benefit. 
  The role of the entrepreneurs in each country’s economy can be represented 
like this: 
 
Table 1. The role of the entrepreneurs in each country’s economy 
 
INNOVATION  PROVIDING CHOICE  PROVIDING JOBS 
- entrepreneurs use the 
opportunities they observe 
- entrepreneurs add goods and 
services to the marketplace 
- entrepreneurs hire workers 
for their businesses. 
 
- entrepreneurs create new 
goods and services 
- entrepreneurs offer variety  - entrepreneurs consume 
resources, thus providing jobs 
in the industries that supply 
those resources. 
 
- entrepreneurs are able to 
improve the existing products 
or services 
- entrepreneurs design 
different approaches to 
familiar 
problems 
 
Entrepreneurs help the economy grow. 
 
2. HOW CAN WE DEFINE THE SPEED-DATING PROCESS?  
 
  Speed-dating programs represent a special kind of meeting that generally 
involve entrepreneurs who discuss to each other one at a time for a short interval 
(usually five minutes) and then moving on to the next entrepreneur in line. The 
entrepreneurs sit across from one another and after the set time period the outside circle 
of people gets up and moves in one direction around the circle until everyone has met. 
  Speed-dating programs are showing up all around the world. These events tend 
to be a fun, exciting and effective way to make a lot of initial connections in a very 
different environment from the standard business meetings.  
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  After attending such events, after meeting a lot of business people, after 
exchanging experiences, entrepreneurs can be seen one for another a great tool for a 
strong and productive partnership. Speed-dating is a great way to meet other business 
professionals in a short period of time. At the end of the event participants submit a list 
of persons they would like to meet again. 
  The key to making a speed-dating useful is to take other entrepreneurs contacts 
and develop them over time into credible relationships that lead to profitable referral 
partners. 
  A speed-dating can refer to different themes such as: innovation, creativity, 
development, economy growth, new technology and so on.  
  For example, a speed-dating for innovation has the mission to connect large 
companies with externally developed sources of technologies.  It needs to be about 
developing relationships between serial entrepreneurs and corporate leaders. It's a 
format that allows a wide spectrum of entrepreneurs to sit across the table from 
corporate leaders and hopefully develop some relationships and collaborations that turn 
into processes of innovation. 
  Speed-dating organizers try and do their best to match potential partners based 
on their interests and expose companies to as many potential funders as possible.  
  One of the advantages of attending speed-dating is that provides an 
opportunity to interact with carefully selected entrepreneurs who can bring value to 
ones ongoing innovation efforts, it involves a low risk and it provides an interaction  
that allow participants to look beyond the written technology descriptions. The 
environment allows all participants to explore collaboration that can transform into 
strong relationships. This kind of event provides unique value because it involves face 
to face interaction and we know that relationships are an important aspect of open 
innovation and creativity. 
  Speed-dating is highly recommended to all entrepreneurs because they 
represent a real help to build relationships and promote collaboration. 
 
3. THE ADVANTAGES OF SPEED-DATING  
  
3.1 The advantages of speed-dating for companies 
 
  We can admit that of all the ways companies and entrepreneurs connect and 
develop, speed dating may be the most unusual, but so far very effective in identifying 
opportunities that they might not uncover otherwise. Speed dating helps them start 
relationships that may well grow into licensing agreements and new products. 
Participants, through this application, will defeat the original deductions that may 
appear in the speed-dating events, will be able to analyze the strengths and areas to be 
improved and will have the opportunity to make their first steps towards effective 
meetings under the guidance of experts. 
  When managers attend speed-dating, the benefits for the organization can be 
the following:  
 
 
 
 
108                Costin, M.A.; Bucurean, M. 
 
  Meeting a selected group of entrepreneurs can became an important advantage 
by knowing and applying innovations and new technologies in realizing the 
products/services; 
  Being informed about new technologies, companies can choose the best 
solution for their specific needs in realizing and selling their goods;  
  Managers can participate in the event and interact directly with creative, 
innovative and technology providers in a non-confidential manner and where 
they can address as many questions they want.   
 
3.2 The advantages of speed-dating for entrepreneurs 
 
  The benefits of attending a speed-dating for entrepreneurs can be considered 
the following: 
  Entrepreneurs exchange experience with managers and other entrepreneurs and 
also give and receive advice to/from them; 
  Relationship-building can be provided by face to face interaction and 
encourage collaboration;  
  Because entrepreneurs do not have much time available, by attending speed-
dating they will save time; 
  This process represents a good marketing method. 
  Helps entrepreneurs to identify the steps they could take immediately to 
operate their business more efficiently and low cost; 
  Helps entrepreneurs realize that "Failure is not an option" and there is always a 
solution for any problem. 
  Shows the opportunities that an entrepreneur should see when starting over. 
  Gives an idea of reinventing the business (if necessary).  
 
4. Is speed-dating process useful for Romanian entrepreneurs? 
 
  In order to find out the answer to this question, we applied a questionnaire on a 
number of thirty Romanian entrepreneurs that attended speed-dating two times in 
Oradea city, Bihor County. 
  In February 2010, in Oradea city took place the first special meeting between 
all entrepreneurs interested in the chance to identify, in five minutes, new business 
opportunities. 
  During the speed-dating there are established two groups of participants who 
have five minutes to present their business. After the five minutes, the partners change, 
so that all participants will have the opportunity to exchange business cards between 
them and identify concrete opportunities for business collaboration in the area in which 
they operate. 
  Due to the positive entrepreneurs’ feed-back on the first edition, organizers 
decided to help them again to save the time businessmen needs to establish contacts. 
Speed-dating has generated nearly 250 business meetings and over a hundred 
participants really cooperated in business. Because the February edition proved to be a 
real success, bringing together an impressive number of entrepreneurs from Bihor  
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County and beyond, organizers reorganized the event in June. The established rules 
were simple and productive. Every businessman spend five minutes at the same table, 
face to face with another entrepreneur, time period in which to exchange business cards 
and even to form an opinion about the other, in the event of a business. 
  Although entrepreneurs and businesses men are in constant time crisis, this 
event is considered a special opportunity for all the participants. 
  According to organizers, the event was attended by representatives of the IT, 
insurance, transport, banks and notaries. 
  In order to find out if Romanian entrepreneurs consider that speed-dating is a 
useful process, we applied a questionnaire to a number of thirty entrepreneurs. 
Entrepreneurs had to answer using “YES” or “NO” to each of the questions. The result 
will be presented as follows. 
 
Question 
Number of 
entrepreneurs 
that used 
“YES” 
Number of 
entrepreneurs 
that used 
“NO” 
1. Did you find out about speed-dating from another 
entrepreneur? 
12 18 
2. Did you attend both of the events that took place in 
Oradea? 
17 13 
3. Do you find useful for your business attending speed-
dating? 
30 0 
4. After exchanging business cards with other entrepreneurs 
did you call someone? 
17 13 
5. Did you build any relationship/collaboration after these 
events? 
15 15 
6. Did you get any help from specialists in the domain that 
you were interested in? 
17 13 
7. Did this event help you to save time by meeting a lot of 
people in the same time? 
20 10 
8. If this event would be organized each week, would you 
participate? 
30 0 
9. Do you recommend this kind of meetings to other 
entrepreneurs or managers? 
30 0 
10. In your opinion are sufficient the five minutes to build a 
strong partnership? 
0 30 
11. Do you consider that after meeting other entrepreneurs 
it is strongly necessary to maintain the relation before 
proposing collaboration? 
30 0 
12. If you were one of the organizers would you change 
anything in speed-dating process? 
11 19 
13. Did you find any opportunities by attending speed-
dating? 
25 5 
14. Did you try to make yourself memorable when 
attending the meeting? 
27 3 
15. Were you brave enough to ask provocative questions to 
the persons you talked with? 
20 10  
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  As we can see, Romanian entrepreneurs find speed-dating a very benefic 
process that helps to save time, to meet other entrepreneurs and build relationships 
based on trust and collaboration. Another prove of the speed-dating usefulness is that if 
the event would be organized weekly, most of them would attend. 
  The thirty entrepreneurs that we interviewed had to arrange some tips for other 
entrepreneurs that would like to attend a speed-dating event, in the order of importance 
that they considered:  
1.   Speed-dating helps entrepreneurs in building relationships and trust and 
seeing how they can help others. 
2.   Before attending speed-dating, entrepreneurs have to ask themselves what 
their goals are and they will join groups that will help them getting what 
they are looking for.  
3.   Participants have to visit as many groups as possible so that the 
discussions can be more effective.  
4.   Entrepreneurs need to have a clear understanding of what they do and why, 
for whom, and what makes they are doing it special or different from 
others doing the same thing.  
5.   Entrepreneurs must participate to all the discussions they can, they need to 
stay visible and give back to groups that have helped them. 
6.   Participants have to become known as a powerful resource for others. 
When they are known as a strong resource, people remember to turn to 
them for ideas, suggestions, observations, corrections, advice, names of 
other people, etc.  
7.   When attending speed-dating, an important thing is to ask open-ended 
questions in speed-dating conversations. This means questions that ask 
who, what, where, when, and how as opposed to those that can be 
answered with a simple yes or no. This form of questioning shows listeners 
that one is interested in them and opens up the discussion. 
8.   Entrepreneurs have to be able to articulate what they are looking for and 
how other entrepreneurs or managers may help them.  
9.   After the speed-dating, entrepreneurs should call people they meet who 
may benefit from what they do and vice versa. During the call, 
entrepreneurs should express that they enjoyed meeting them, and ask if 
they could get together and share ideas. 
10.    In order to attract more people on future events, entrepreneurs have to 
share the experience with others, explaining which are the advantages and 
the benefits of attending a speed-dating both for the organization welfare 
and for day to day entrepreneur’s activity.  
 
4. CONCLUSIONS AND RECOMMENDATIONS 
 
  Critics of speed dating also point out that it emphasizes on first impressions, 
which may not necessarily be indication of future collaborations. It is less probable that 
meeting someone once is enough to bring entrepreneurs profitable business because 
only by repeated contacts they can obtain that.  
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  We can give some recommendations in order to transform the meetings into 
successful ones.  Here are five tips on how Romanian entrepreneurs can make them 
visible when meeting other entrepreneurs face-to-face: 
−  Try to be distinctive when dressings by wearing something that help people 
distinguish you from the crowd. 
−  Try to tell an interesting story about you, your business, your products or 
services and so on. 
−  Be engaged and aware of the other entrepreneurs you interact with and be 
involved in all the discussions you have: maintain eye contact, listen well, 
respond promptly, etc. 
−  Don’t be afraid to ask provoking questions. 
−  Try to contribute into a lot of group conversations by saying something 
really smart so that you can remain memorable in their minds. 
−  Talk about your business, how is your style of working, what kind of 
products/ services do you offer and don’t forget to make a good impression 
because the impression that you make on people is the one they will have of 
your business. 
  As a conclusion, entrepreneurs are the main actors and a symbol to any 
country’s economy because of the characteristics they have: innovators, leaders, taking 
moderate risk, independents, creators, originals, optimistic, focused on results, flexible, 
etc, that’s why all the events such as speed-dating are benefic in order to develop these 
skills.   
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